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The Annual Summit in March of each year brings 
together the leading tech voices and speakers “leading 
the change” and arm them with their and concepts 
converted into Navitents for their audience to put into 
action immediately.

ANNUAL PARTNER SUMMIT

Research results and implications are published 
on LeadingResiliency.com

RESEARCH RESULTS & IMPLICATIONS

LeadingResiliency™ Strategic Initiative Advisory Board and 
its key Sponsors set the objectives for the annual partner 
drive, program development, technology integration, and 

research focus.

ANNUAL DEVELOPMENT &  
RESEARCH OBJECTIVES

Partners who participated in the Annual Conference will have the 
opportunity to access the Modules developed for free as 
Ambassadors.  Modules will be commercialized through 

DeeperEngaged™ Social Pillars.  70% of SaaS revenue goes 
directly back into social programs.  

PARTNER IMPLEMENTATION &  
COMMERCIALIZATION
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September: Sustainable Revenue Objectives & Partner Development Plan

August: Implications & Root Cause Analysis Published

February: Grants/Sponsor Submissions

November: Data, Implications, Tactics & Priorities White Paper

REAL TIME 
DATA SHARING 

DASHBOARD

ASSESSMENT  
SCORES

COMMUNITY  
SCORES

BEHAVIORS & PROCESSES 
EFFECT

ATTRIBUTES & ENVIRONMENT 
EFFECT

BEHAVIOR HISTORY  
EFFECT

January: GUID Data Sharing Release:

July: GUID Data Sharing Release

SUSTAINABLE REVENUES MODELING

May: Data Sharing for Conference Registrants

http://leadingresiliency.com/

